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In a society overrun by commercial clutter, religion has become yet another product sold in the consumer
marketplace, and faiths of all kinds must compete with a myriad of more entertaining and more convenient
leisure activities.  Brands of Faith argues that in order to compete effectively faiths have had to become
brands – easily recognizable symbols and spokespeople with whom religious prospects can make immediate
connections

Mara Einstein shows how religious branding has expanded over the past twenty years to create a blended
world of commerce and faith where the sacred becomes secular and the secular sacred.  In a series of
fascinating case studies of faith brands, she explores the significance of branded church courses, such as
Alpha and The Purpose Driven Life, mega-churches, and the popularity of the televangelist Joel Olsteen and
television presenter Oprah Winfrey, as well as the rise of Kaballah.  She asks what the consequences of this
religious marketing will be, and outlines the possible results of religious commercialism – good and bad.
Repackaging religion – updating music, creating teen-targeted bibles – is justifiable and necessary. However,
when the content becomes obscured, religion may lose its unique selling proposition – the very ability to
raise us above the market.
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From reader reviews:

Charles Green:

Do you have favorite book? In case you have, what is your favorite's book? Book is very important thing for
us to understand everything in the world. Each reserve has different aim or goal; it means that book has
different type. Some people really feel enjoy to spend their a chance to read a book. They are reading
whatever they get because their hobby is actually reading a book. What about the person who don't like
studying a book? Sometime, individual feel need book whenever they found difficult problem or maybe
exercise. Well, probably you'll have this Brands of Faith: Marketing Religion in a Commercial Age (Media,
Religion and Culture).

Felix Talarico:

The feeling that you get from Brands of Faith: Marketing Religion in a Commercial Age (Media, Religion
and Culture) is the more deep you digging the information that hide inside words the more you get
enthusiastic about reading it. It does not mean that this book is hard to be aware of but Brands of Faith:
Marketing Religion in a Commercial Age (Media, Religion and Culture) giving you buzz feeling of reading.
The article writer conveys their point in selected way that can be understood through anyone who read that
because the author of this reserve is well-known enough. That book also makes your current vocabulary
increase well. Therefore it is easy to understand then can go along with you, both in printed or e-book style
are available. We advise you for having this specific Brands of Faith: Marketing Religion in a Commercial
Age (Media, Religion and Culture) instantly.

Louis Patrick:

Within this era which is the greater man or who has ability to do something more are more precious than
other. Do you want to become certainly one of it? It is just simple approach to have that. What you have to
do is just spending your time little but quite enough to possess a look at some books. One of many books in
the top collection in your reading list is usually Brands of Faith: Marketing Religion in a Commercial Age
(Media, Religion and Culture). This book that is qualified as The Hungry Inclines can get you closer in
growing to be precious person. By looking way up and review this publication you can get many advantages.

Ophelia Ellis:

You can find this Brands of Faith: Marketing Religion in a Commercial Age (Media, Religion and Culture)
by visit the bookstore or Mall. Simply viewing or reviewing it could possibly to be your solve trouble if you
get difficulties for ones knowledge. Kinds of this reserve are various. Not only through written or printed but
can you enjoy this book by means of e-book. In the modern era similar to now, you just looking because of
your mobile phone and searching what their problem. Right now, choose your ways to get more information
about your book. It is most important to arrange you to ultimately make your knowledge are still up-date.
Let's try to choose right ways for you.
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