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Prior to the mid-nineteenth century, most Americans "heard" rather than "read" national history. They
absorbed lessons from the past more readily by attending Patriots' Day orations and anniversary
commemorations than by reading expensive, multivolume works of patrician historians. By the 1840s,
however, innovations in publishing led to the marketing of inexpensive, mass-produced "popular" histories
that had a profound influence on historical literacy and learning in the United States. In this book, Gregory
M. Pfitzer charts the rise and fall of this genre, demonstrating how and why it was born, flourished, and then
became unpopular over time.

Pfitzer begins by exploring how the emergence of a new literary marketplace in the mid-nineteenth century
affected the study of history in America. Publishers of popular works hoped to benefit from economies of
scale by selling large numbers of inexpensive books at small profit. They hired authors with substantial
literary reputations to make the past accessible to middle-class readers. The ability to write effectively for
wide audiences was the only qualification for those who dominated this field. Privileging narration and
effusive literary style over dispassionate prose, these artists adapted their favorite fictional and poetic
conventions with an ease that suggests the degree to which history was viewed as literary art in the
nineteenth century.

Beginning as a small cottage industry, popular histories sold in the hundreds of thousands by the 1890s. In an
effort to illuminate the cultural conditions for this boom, Pfitzer focuses on the business of book making and
book promotion. He analyzes the subscription sales techniques of book agents as well as the aggressive
prepublication advertising campaigns of the publishers, including the pictorial embellishments they
employed as marketing devices.

He also examines the reactions of professional historians who rejected the fictionalizing and poetic
tendencies of popular history, which they equated with loose and undisciplined scholarship. Pfitzer explains
how and why these professionals succeeded in challenging the authority of popular histories, and what the
subsequent "unpopularity of popular history" meant for book culture and the study of history in the twentieth
century.
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From reader reviews:

Marie Clemmer:

What do you regarding book? It is not important along? Or just adding material when you need something to
explain what the one you have problem? How about your time? Or are you busy particular person? If you
don't have spare time to accomplish others business, it is make one feel bored faster. And you have free
time? What did you do? Everyone has many questions above. They need to answer that question simply
because just their can do this. It said that about publication. Book is familiar on every person. Yes, it is
appropriate. Because start from on guardería until university need this specific Popular History and the
Literary Marketplace, 1840-1920 (Studies in Print Culture and the History of the Book) to read.

Linda Gabriel:

Here thing why this particular Popular History and the Literary Marketplace, 1840-1920 (Studies in Print
Culture and the History of the Book) are different and dependable to be yours. First of all examining a book
is good nonetheless it depends in the content of the usb ports which is the content is as tasty as food or not.
Popular History and the Literary Marketplace, 1840-1920 (Studies in Print Culture and the History of the
Book) giving you information deeper since different ways, you can find any guide out there but there is no
book that similar with Popular History and the Literary Marketplace, 1840-1920 (Studies in Print Culture
and the History of the Book). It gives you thrill reading through journey, its open up your own personal eyes
about the thing which happened in the world which is probably can be happened around you. You can easily
bring everywhere like in park, café, or even in your means home by train. When you are having difficulties
in bringing the printed book maybe the form of Popular History and the Literary Marketplace, 1840-1920
(Studies in Print Culture and the History of the Book) in e-book can be your option.

Clarence Frey:

Reading a reserve can be one of a lot of task that everyone in the world really likes. Do you like reading
book therefore. There are a lot of reasons why people enjoy it. First reading a publication will give you a lot
of new facts. When you read a book you will get new information mainly because book is one of many ways
to share the information as well as their idea. Second, reading a book will make an individual more
imaginative. When you reading a book especially tale fantasy book the author will bring that you imagine the
story how the personas do it anything. Third, you can share your knowledge to other people. When you read
this Popular History and the Literary Marketplace, 1840-1920 (Studies in Print Culture and the History of the
Book), you could tells your family, friends along with soon about yours e-book. Your knowledge can inspire
the others, make them reading a reserve.

Jeanette Williams:

The reserve with title Popular History and the Literary Marketplace, 1840-1920 (Studies in Print Culture and
the History of the Book) has a lot of information that you can find out it. You can get a lot of benefit after



read this book. This specific book exist new expertise the information that exist in this e-book represented
the condition of the world now. That is important to yo7u to know how the improvement of the world. This
particular book will bring you inside new era of the globalization. You can read the e-book on your smart
phone, so you can read the idea anywhere you want.
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